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Problems of translating American business language into Arabic
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Abstract

When handling the task of translating culture-related texts,
translators might face significant problems and challenges. These issues
might aggravate and become more problematic when it is related to
translating business language, which represents one of the culturally
related aspects of translation and which would be the main focus of this
study. Business language can be simply defined as a language variety
that is closely related to societal cultural norms and customes.

Given the fact that American dialect is a language variety of English that
is most relevant to American business language, thus translating it into
Arabic will not be a simple task due to the fact that as a type of non-
standard English, the American dialect is characterized by unique
vocabulary and linguistic structures, which makes it difficult for
untrained and novice translators to tackle.

Translators might face twofold challenges while attempting to translate
American business terminology into Arabic. Firstly, they must translate
the American dialect into standard English, secondly, they will translate
the resulting meaning from English into Arabic.

With regard to the model of the study ,Vinay and Darbelnet (1958)
model will be adopted .

In addition to examining the primary translation techniques employed in
the translation process, the study aims to identify the key challenges in
translating American business language into Arabic.

The study's main hypothesis is that, some American business
expressions meanings cannot be categorically translated into Arabic .
Additionally, it makes the assumption that translating this language is a
challenging endeavor that should only be undertaken by qualified
translators.

The study includes a practical chapter that deals with the translation of
many American business extracts into Arabic in order to test the validity
of the hypotheses.
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In accordance with the approach used, 4 translators will be tasked with
translating 8 extracts in American business language.

Their renderings will be carefully examined to identify any translation
flaws and misunderstandings.

The study comes to the conclusion that translating American business
language is challenging since it involves two linguistically and culturally
distinct languages. It also concludes that only qualified and skilled
translators are capable of carrying out such translation tasks.

Key words: translation, American, business, language, culture,
equivalence.

The theoretical part

Definitions of translation

Several translation definitions have been proposed by different
scholars. These definitions reflect the ways those scholars portray and
envisage the process of translation.

For example, Ray (1962: 187), views translation as “the transference of
meaning from one language into another”.

Newmark (1982: 7) agrees with Savory (1968: 34) and portrays
translation as: “A craft attempting to replace a written message and/or
statement in another language”. Farghal and Shunnaq (1999: 2) assert
that translation is “often regarded as a project for transferring meaning
from one language to another”.

Nida and Taber (1974: 12), Aziz (1989: 258), Aziz and Lastaiwish (2000:
61), Mcguire (1980: 29), Catford (1965: 1) perceive translation as a
process of substituting a text in a certain language for a text in another
one.

For De Beaugrande (1978: 13) "translation should not be studied as a
comparison and contrast of two texts, but as a process of interaction
between author, translator, and reader of the translation".

As for Schaffner (2000: 146), translation needs “an awareness of and
conscious reflection on all the relevant factors for the production of a
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target text that appropriately fulfills its specified function for its target
addressees”.

Finally, Sulaiman (1999: 145) perceives translation as a “an art and skill,
an integrated process which involves the comprehension, analysis,
reformulation of text by incorporating the contextual, semantic, and
socio-cultural aspects of source language and target language texts”.

Translation and culture

Oxford Dictionary outlines that "Culture is described as the inherited
information, values, sentiments, activities, traditions, customs,
attitudes, beliefs, ideas, arts, social conduct, and the way of life shared
by a specific organization, country, or group of people or society," .

It can also be referred to as the customs and knowledge that belong to
a particular group of people, including their religion, social customs,
music, language, meals, and forms of art.

A particular community's usage of expressions and phrases differs from
that of other groups. This may be primarily attributable to the terms'
and their meanings' relevant to the cultures and groups in which they
are used. As a result, translators who attempt to find the best
equivalent for these expressions—also known as culture-specific
terms—may run into a number of obstacles and challenges.

According to Bing (2006), culture-bound translation can cause major
challenges for the translator because the TL language does not have any
suitable equivalents for phrases that are not part of the TL culture.
Therefore, a lexical gap may arise in the target language in a way that
leaves the translator with no other choice but to use certain techniques
to accurately convey the intended meaning, including turning to
footnotes or supplementary explanations for the meanings of the SL
terms (Newmark, 1982).

Equivalence in Translation
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Equivalence is a significant problem in translation. Without taking
equivalence into account, handling translation will obviously be
completely impractical.

Equivalence, according to Farghal and Shunnaq (1999: 4) and Obeidat
(1998: 1), is crucial to understanding translation as well as to actually
translating a variety of texts.

Equivalence has been evaluated and examined from a variety of angles.
Equivalence, for instance, is viewed by Catford (1965: 27) as "an
empirical phenomena which can be discovered by comparing the SL text
with the TL text."

Formal equivalence according to Catford (1965: 27) is defined as "any TL
category that may be claimed to hold the same place in the economy of
the TL, as the given SL category occupies in the SL,".

Textual equivalence, on the other hand, is defined as "any TL form (text
or portion of a text) which is observed to be the equal of a specified SL
form (text or portion of a text)"

According to Nida (1964: 159), "there are two different kinds of
equivalence: formal and dynamic. Formal equivalence emphasizes the
message's form and substance, whereas dynamic equivalence is founded
on the idea of equivalent effect". The principle of equivalent effect,
according to Nida, "is primarily receptor-oriented and aims at
duplicating an equivalent effect on the TL receiver as that experienced
by the SL receiver, that is, it attempts to build a similar relationship
between the SL receiver and the TL message" (Nida, 1964: 166-167).

Additionally, Popovic (1967, referenced in Mcguire, 1980: 25) makes the
following distinctions between four types of equivalence:

1-"Linguistic equivalence: defined as "a word-for-word translation where
there is linguistic equivalence in both the SL and the TL texts."

2-"Paradigmatic equivalence: an equivalence of grammar-related items"

3-"Stylistic Equivalence: A Functional Equivalence of Elements in Original
and Translated Texts."
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4-"Textual equivalence: An analogy between the syntagmatic
organization of two texts. In other words, form and shape must be equal
" (ibid: 26).

For her part, Baker (1992: 11-13) distinguishes between three types of
equivalence:

1-"Grammatical equivalence, which has to do with how many different
grammatical categories in various languages are determined, because
languages differ in how they apply grammatical rules, there may be
difficulties in locating the proper counterpart in the target language (TL).
She thinks that the differences between SL and TL's grammatical
patterns may alter how the message is conveyed ".

2-"Textual equivalence is based on the idea that a TL text and an SL text
are equivalent in terms of coherence and information. Texture is a
crucial aspect of translation since it offers helpful cues for understanding
and analyzing the source material, aiding the translator in creating a text
that is cohesive and coherent for the target reader in a given context ".

3-"Pragmatic equivalence, which outlines the avoidance strategies and
implicatures utilized during translation. The translator must infer the
meaning in order to transmit the original message because implicatures
is not about what is directly expressed but rather what is inferred. It is
the translator's responsibility to faithfully convey the author's meaning
to the target audience in a different culture so that they can understand
it (Baker, 1992: 11-13).

According to Ghazala (1994: 9) "stylistic equivalence," refers to "the
right selection of the TL text style that is derived from the style of the SL
text,".

Adding that "In contrast to other options open to the author, the style of
a document is a combination of syntactic/grammatical and
semantic/lexical elements of language. The translator naturally
recognizes the elements that define style in that text ". (Refer also
Robberecht, 1982:223, Kuepper, 1977: 243, Aziz and Latiwish, 2000: 66,
Wendland, 2000: 4, and Nemet-Nejat, 1991: 1)
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Context in Translation

The importance of context in translation is generally demonstrated in
any translation task in the sense that It is impossible to translate any
text in isolation.

Baker (2006) and House (2006) provide an in-depth analysis of the role
of context in translation. They both assert that a deeper understanding
of the significance of context will enable all parties involved in
multilingual communication to work together to provide translations
that are suitable, effective, and efficient.

Baker and House (2006) clearly state that the majority of context debate
comes from sources outside of translation studies. Studying context in
translation can help improve the creation of new translations or be used
to analyze translations that have already been done. The 'context of
situation' from Systemic Functional Linguistics, which consists of field,
tenor, and mode, is the most explicit analysis of context into
components in the translation studies literature (Halliday, 2004)
According to Olivera and Sacristdn (2010), the translator selects an
option during the translation process. The decision is context-dependent
rather than random. When a translator chooses one of the options, they
make their own decisions on grammatical constructions, the
interpretation of hypothetical situations, and the creation and/or
standardization of new terminology. In other words, they set the stage
for a given number of decision-making processes to follow. The study of
the subjective elements that enable or restrict the translator's options in
the decision-making stage of the translation process might improve
actual ideas for translating micro contextual difficulties, such as
metaphors, idioms, collocations, etc.

Translation Strategies

According to Lorscher (1991: 76) "a translation strategy is a potentially
conscious technique for the solution of a problem which an individual is
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faced with while translating a text segment from one language into
another."

Dancette (1997: 89) asserts that when using translation strategies "the
translator intentionally calls upon a sequence of organized behaviors to
address an issue".

Lorscher (1991) asserts that the word "translation strategy" is not
frequently used and, as a result, is not well defined.

Several scholars, including (Hejwowski, 2004; Kearns, 2009; Chesterman,
1997; Chesterman, 2005), have addressed this issue. They underline that
(strategy) designates a number of concepts and that numerous
alternative names may have the same meaning.

According to Krings (1986: 18), a translator's strategy is their "perhaps
intentional plan for resolving concrete translation issues within the
confines of a particular translation task." The idea of consciousness was
frequently brought up in the aforementioned perspectives of Dancette,
Krings, and Lorscher to distinguish learning procedures from those
utilized by translators.

Cohen (1998: 4), holds the view that, "the aspect of consciousness is
what distinguishes strategies from these activities that are not
strategic."

A better description of translation strategy is provided by Hejwowski
(2004: 76), who describes it as "a translator's consciously or
subconscious chosen technique within a whole text or its major
passages."

We can infer from the definitions provided so far that all the scholars
involved share the following characteristics:

1-Translation strategies are goal oriented.

2-Translation strategies focus on problems.

3-Coordination of decisions is necessary for translation strategies.
4-Translation strategies are potentially conscious .

5-Text manipulation is a component of translation strategies.

Translation of Business language

If we are dealing with terminology defined and utilized in a long-
standing business tradition, thus translating such terminology shouldn't

A
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be difficult. No one would assume that terms like "bull market" or "bear
market" could refer to any specific kind of cattle or wildlife market.
Everyone is aware that they talk about upward and falling stock market
trends. Therefore, as long as the translator uses the appropriate
dictionaries and since most of these terms are present in most business
and commerce dictionaries, hence there shouldn't be any problem in
translating them.

Due to the peculiar nature of linguistic terminology utilized in American
business language, hence translating such language into Arabic may
present significant challenges to translators. Translators might
encounter terms and expressions that indicate meanings familiar in
the business environment while translating such terms might be
problematic due to the difficulty to detect the intended meaning which
might be irrelevant to the individual words used in the business
expressions.

consequently, translators may encounter several terms that are often
used in the marketplace but may be ambiguous and challenging to
understand, which may ultimately lead to misinterpretations and
translation errors.

The practical part

In this section 8 American business language excerpts have been
handed over to 4 translators to implement the translation task. Their
translation versions will be analyzed and verified to locate errors and
misinterpretations.

Alternative renderings will be proposed in case translators' versions
were proved inappropriate.

The most frequently used translation strategies are those of adaptation
and literal translation since they represent the most commonly used
strategies in the analysis tables.

SL text (1)
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BOMBSHELL: unexpected surprise. “Windy Liebermann of WCL for
Marketing asserts that the major changes in apparel buying is a
probable bombshell.

TL texts

1- e Glsmd (B 1S pss dllia o) Gusadll J) o salin 3858 (e el (g2 5 S
el ol

2- LoDl 3lsal (A0S Y oad dln Gl G setl) o eyl a5 Jsy

3- e Dlpd Al ) o Gasndll I Gl sils AS 53 e e g2 Gl s
ol (31 g

4- o) b A8 5k i Ol Gl dlae (8 Alalall I Gl salid 3858 (e (el (a5 S

C5onS slalie iad Qadlall (Sl

SL text BOMBSHELL
Sense of the SL text big surprise
TL text Sense of TL text Strategy Sense
compatibility
S | s Big change adaptation -
1S Y g huge adaptation -
transformation
dage Qluad | Significant changes adaptation -
8 slalia Big surprise Literal translation +
Discussion

The American business expression (bombshell) is used to refer to the
meaning of dramatic and significant surprise. The translation provided by
translator 4 accurately reflected this meaning. His interpretation is
accurate and is therefore considered a suitable translation of the SL text.
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The 1, 2, and 3 translators' interpretations of the SL text are deemed
unacceptable since they are inconsistent with the intended meaning.

SL text (2)

EGGS IN ONE BASKET: money invested all at once. The 1990 Nobel laureate
Harry Markowitz advises against putting all of your eggs in one basket since
doing so will jeopardize them.

TL texts

1o Gl Y el el JS Lt Y s 49+ alad Jigi s 3ilay U 508 oS e (sl
2o e bl Lo OS L Y 180 plad Qi sy I i Sl s sk
A hlaal (a jaiin Y J) sl

3+ Sa b om0 e Y 188 el i i 1 G e e s

_JA\}
4 Cmel) e ol Lo S i Y s )48+ lad i s iy D (6 S e 5
_Sh‘j al ‘53
SL text EGGS IN ONE BASKET
Sense of the SL text All money in a single investment
TL text Sense of TL text Strategy Sense
compatibility
Al gl S 558 Y | Do not invest all your Adaptation +
money
chal e JS )53 Y | Do not invest all your Adaptation +
Jsal (e money
ol JS i Y Do not put all eggs in | Literal translation -
Al S b one place

R
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hal e JS pai ¥ Do not put all your | Literal translation -

s (8 Gaull e eggs in one basket

Eh\j

Discussion

This American business expression is used in certain contexts to deliver
guidelines or advice related to means of investing money in a way that
involves no threat or risk to the amount of money invested.

The renderings of Translators 3 and 4 are inconsistent with the intended
meaning in that the SL text indicates the meaning of avoiding taking
chances or jeopardizing the investment, whereas the translators'
renderings concentrate on the literal meaning of the expression
represented by the concept of putting all of one's eggs in one basket.
Consequently, translators 3 and 4 renderings are inappropriate
translations of the SL text.

On the other hand, renderings proposed by translators 1 and 2 are
consistent with the intended meaning, hence regarded appropriate
rendering of the SL text.

SL text (3)

FALLEN ANGELS: high quality bonds or stocks which suddenly become
risky. “CA have proven that they can revitalize fallen angels, said Charlie
Federman.

TL texts

1. . Admall Gl 5 agul) aalii sale) e 5 508 L) Cidl g w A8 yh
2. Al AL a5 aeasY) Janiiisale) A (g aaie Jamy (5) oms A8 55 o 50
3. Okl A hpldi sale) e Llild (o) o A8 50 & yedal
4. . O shalel) A Tyt o 585 (ol LeilSaly il (g (s S 50 i

'Y
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SL text

FALLEN ANGELS

Sense of the SL text

Valuable Stocks and bonds might become less

precious
TL text Sense of TL text Strategy Sense
compatibility
pea¥) ol 3ale ) Revitalizing weak adaptation +
Al Claiall stocks and bonds
peY) Japliis 3ale ) Revitalizing adaptation +
daal) AL clainll invaluable stocks

and bonds

A Jandis sale
O shilel

Revitalizing falling
angels

Literal translation

O shuled) A Lol

Revitalizing falling
angels

Literal translation

Discussion:

American business expression "Fallen Angels" Is utilized in the business

market to designate the meaning of "reviving weak stocks and bonds".

This meaning was rendered accurately by translators 1 and 2. They have

accurately expressed the original meaning and are ultimately recognized

accurate translations of the SL text because their translated versions

emphasize the idea of recovering the value of once-precious and

valuable stocks and bonds.

Translations 3 and 4 renderings, on the other hand, are regarded

inaccurate translations of the SL text because they are inconsistent with

the intended meaning.

SL text (4)

'Y
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GLIMMER OF HORPE: little success opportunity. “Still there is a glimmer
of hope in South Korea’s business conditions as the longstanding
reluctances seems to approach ending.

TL texts

1. 2 dnsall by 8 Je¥) plad 3 aadi Jgpan 3 Y (0 pavay dlia JI3Y
bl (e 4Ly gla Al 5

2. Oe 3 2 Apgiall LS 8 Jlee V) plladl Jaldll gl 6 JaY) e plad @llia
skl

3. (e Ushe da e 2 Apeiall L)€ 8 eVl s a8 JaY) (e panan @llia

4, 358 adpaall LS A JueY glhad (8 juei Jeas 8 da¥) (e JAlElI la J15Y
bl (e il sha

SL text GLIMMER OF HOPE
Sense of the SL text An opportunity to make success
TL text Sense of TL text Strategy Sense
compatibility
Ja¥l (e papay Little hope Literal +
translation
Ja¥) (e glad Little hope Literal +
translation
Ja¥l (e papay Little hope Literal +
translation

V¢
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Ja¥l e JLldl Little hope Literal +
translation

Discussion

The phrase "glimmer of hope," used in American business language to
refer to the anticipation of a favorable change in a particular undesirable
circumstances.

In the renderings of translators 1, 2, 3, and 4, this meaning was attained.
Their translation correspond to the intended meaning .They are
therefore regarded as suitable translations of the SL text.

SL text (5)

BELT-TIGHTENING: Cost-cutting. "U.S. companies keep strengthening
profits through belt-tightening"

TL texts

1- olaadl baas U5 e zWYI8oL) e a8l OBl Jaas

2- .olaadl Juas M e 7Lyl 8ol &SNl Bl pgas

3- el ad IM (e gyl 8oLy e &Spedl il Joas

4- .yl Lo duoliwo ELSI M- 0 )1 B3L) AS eyl O adl Ldugs

SL text BELT-TIGHTENING
Sense of the SL text Minimizing costs
TL text Sense of TL Strategy Sense
text compatibility
ladil) Jaria Decreasing Adaptatio +
costs n

VYo
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Ol Jdas Decreasing Adaptatio +
costs n
el Ak Belt Literal -
tightening translation
plydl o Belt Literal -
tightening translation
Discussion

Belt tightening is an American business expression which refers to a sort
of economic strategy pursuit by big companies and businesses for the
purpose of maximizing profits on the one hand and minimizing overall
costs on the other.

This meaning was properly conveyed through translation versions of
translators 1 and 2. Their renderings correspond to the targeted
meaning and consequently deemed appropriate rendering of the SL text.
Conversely, translators' 3 and 4 renderings contradict the intended
meaning in the sense that their translation versions have focused on the
literal meaning of the business expression. Ultimately, their translations
are regarded inappropriate rendering of the SL text.

SL text (6)

LOSE ONE’S SHIRT (TO): Lose a significant amount of money. “U.S.
investors did venture abroad from time to time. But they often lost their
shirts especially in Latin America".

TL texts

1. Osomdg Lo Llle agislydan jla a jlie (8 48 Slaally ()5S ) (5 patinall o 53
MM\&f\@&Bd\yY\waﬁém
2. B&A\QQYJ\CJ\ACJJMAGAP\&\QSJUAU}.\SJMY\UJ‘)M\&JJ\A&

1
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3. Usomdg peiSly sandiall Gl 2 A (8 O 0S pel) (5 satiesall Ca g Le LlLe
AU 1Sy ) 5 Aals Sl a3 8 J1se¥l (pe L)
4. Aaali s GuDlall 3 lad (8 J) eVl (s i s A laally O 508 e ()5 painsall o 58y

EEESURCWINE

SL text

LOSE ONE’S SHIRT (TO)

Sense of the SL text

Losing lots of money

TL text Sense of TL text Strategy Sense
compatibility

O oS dlae (5 iy Losing great adaptation +
JI 5aY! amounts of money

¥ e S (5 i Losing great adaptation +
amounts of money

Jsa¥) e WSI G5 mis | Losing money in adaptation -
oDkl Bl 8 garments trading

3o A JlseY) 5 A | Losing money in adaptation -

okl

garments trading

Discussion

The SL text discusses what it means to lose a lot of money on particular
ventures or endeavors. Translators 1 and 2 accurately interpreted this
meaning in their translations. In the end, it was decided that their

translations accurately rendered the SL text and were compatible with

the intended meaning.

'V
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In contrast, the translations of translators 3 and 4 are viewed as
improper because they do not accurately convey the SL text's intended
meaning.

SL text (7)

IN THE DRIVER’S SEAT: In charge, responsible for. “Thomas Loane says
IBM’s lack of published list prices puts him in the driver’s seat at the
negotiating table.”

TL text

1. e b dxd ol (o (s) AS i Al el Al 3 ga 5 a2e (o)) (sl e i Jsiy
lea glaall A Ua e silad)

2. v ash abany Jlal¥) Al s B o ol 4S8 Al are o) S 08 Qe
. Gl glaad) A gla e g3l

3. die Vg ey Hlau) Al 0 bl o) AS 0 a8 ae o) G (sl gt S
_QL.'::}U!A\&\)_?.\

A, Y ssma 4ie Jang ol o o) AS i Aald el A8 dga g ane O o) ele 58 J 58y
. la glaall ¢ jal aie

SL text IN THE DRIVER’S SEAT
Sense of the SL Responsible for something
text
TL text Sense of TL text Strategy Sense
compatibility
lull =i B axzi | Pytting him in the Literal -
driver's seat translation
Sl s a5 Acting as a driver Literal -
translation
PEENRLEN Making him adaptation +

YA
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responsible

Y 5 g dia Jang Making him adaptation +
responsible

Discussion

(In the driver's seat) is an expression used in American business
language to indicate that someone is in charge of or responsible for
something. Translators 3 and 4's interpretations have successfully
expressed this meaning. They are regarded as adequate translations of
the SL text since their translation versions correspond to the intended
meaning.

However, the translations offered by translators 1 and 2 are deemed
unacceptable because they are inconsistent with the SL text's intended
meaning.

SL text (8)
CAPITAL FLIGHT: sending funds outside the country. “The high

investment spending along with rising inflation has resulted in major
capital flight abroad.”

TL texts
1. 098 oyl JI ol w8 esuadl byl JI Ll aalyell (§)ldiwdl Gyl
et dl Jlgadl

2. Il I Jlgedl sy Jlo)l JI esuasd! 85b)g aaiyll (§)lediwdl Gyl ol

3. 9l Olab dadiyell esuaill s I ALs! bl Gl Bl e i
Jlgadl

4. JlgeYl w3h) Olab JI dadiyell psaill Ydneg Wl (5)laiiwdl Gl (ol

SL text

CAPITAL FLIGHT

Sense of the SL

Sending money abroad

14
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text
TL text Sense of TL text Strategy Sense
compatibility
S Jsa¥) agy ) Sending funds adaptation +
ol abroad
A s sy Jla Sending funds adaptation +
ol abroad
¥ Gy Ol b Flight of funds Literal -
translation
¥ Gy Ol b Flight of funds Literal -
translation

Discussion

The meaning of this business expression is related to the fact that
investors and businessmen tend to transfer their funds outside countries
experiencing unstable political or economic conditions. This meaning
was conveyed properly by translators 1 and 2. Their translation versions
comply with the targeted meaning, hence their translations are deemed
appropriate renderings of the SL text.

On the other hand, renderings proposed by translators 3 and 4 are
inconsistent with the intended meaning since they have literally
translated the expression, thus the resulting rendering contradict the SL
meaning. As a result, their renderings are regarded inappropriate

translation of the SL text.

Conclusions

The study arrives at the following conclusions:
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1. Considering that Arabic and English are two divergent languages
linguistically and culturally is essential to properly implement the
translation of American business language into Arabic.

2. Translating American business language into Arabic is an intricate task
that can only be implemented by skillful and proficient translators.

3. The translation of American business language, as an example of
culturally based texts, requires a good knowledge of the source
language culture as well as that of the target language.

4. Different methods are used by translators to address different
translation issues. The techniques that are used most frequently are
literal translation and adaptation.

References

Aziz, Y. Y. (1989). A Contrastive Grammar of English and Arabic.
Mosul, University of Mosul.

Aziz, Y.Y. and Lataiwish, M.S. (2000). Principles of Translation. Beni-
Ghazi: Qar-Younis University Press.

Baker, M. (1992). In Other Words: A Course book on Translation.
Canada: Routledge, Chapman and Hall, Inc.

Baker, M. (2006). Translation and Conflict: A narrative account.
London: Routledge

Catford, J. (1965). A Linguistic Theory of Translation: An essay in
applied linguistics. London: Oxford University Press.

Catford, J. (1995). A Linguistic Theory of Translation. London. Oxford
University Press.

Chesterman, A. (1997). Memes of Translation: The Spread of Ideas in
Translation Theory. Amsterdam: John Benjamin's.

Chesterman, A. (2005). Problems with Strategies. In K. Karoly & A.

AR



VoYY ¢ (V) e5dl oY) suadle (YY) Aol ¢ @301 polallg olsSN (§ Bawntall Ao

Foris (Eds.), New Trends in Translation Studies: In Honour
of Kinga Klaudy (pp. 17-28). Budapest: Akademiai Kiado.

Cohen, Andrew D. (1998). Strategies in Learning and Using a Second.

Dancette, J. (1997). “Mapping Meaning and Comprehension in
Translation: Theoretical and Experimental Issues”. In
Cognitive Processes in Translation and Interpreting
[Applied Psychology, Vol. 3.], J. Danks et al. (eds.),
Thousand Oaks: Sage Publications.

De Beaugrande, R. (1978): Factors in a Theory of Poetic Translation,
Assen, Van Gorcum.

Farghal, M. and Shunnag, A. (1999). Translation with Reference to
English and Arabic: A Practical Guide. Irbid: Dar Al-Hilal
for Translation.

Ghazala, H. (1994). Stylistic Translation English-Arabic. Paris: FIT
Publications.

Halliday, M. A. (2004). An Introduction to Functional Grammar.
London: Arnold

Hejwowski, K. (2004). The Cognitive - Communicative Theory of
Translation. Warsaw: Wydawnictwo Naukowe PWN.

House, J. (1977). A Model for Assessing Translation Quality. Meta, 103-
109.

lllyas, A. I. (1989). Theories of Translation. Mosul, Mosul University
Press.

Kearns, J. (2009). Strategies. In M. Baker and G. Saldanha (Eds.),
Routledge Encyclopedia of Translation Studies (pp. 282-
285). London: Routledge.

Yy



VoYY ¢ (V) e5dl oY) suadle (YY) Aol ¢ @301 polallg olsSN (§ Bawntall Ao

Krings, H. P. (1986). Translation Problems and Translation Strategies
of Advanced German Learners of French (L2). In J. House
& S. Blum-Kulka (Eds), Interlingual and Intercultural
Communication (pp. 263-276). Tubingen: Gunter Narr
Verlag.

Kuepper, K. J. (1977). Literary Translation and the Problem of
Equivalence. In: META. Vol. XXII (4), P.P.243-251.

Language. Harlow, Essex: Longman.

Lorscher, W. (1991). Translation Performance, Translation Process,
and  Translation  Strategies: a  psycholinguistic
investigation. Tubingen: G. Narr.

McGuire, B. S. (1980). Translation Studies. London: Methuen and Co.
Ltd.

Melby, K. & Foster, C. (2010). Context in translation: Definition, access
and teamwork. In: The International Journal for
Translation & Interpreting Research. Vol 2, No 2

Nemet-Nejat, M. (1991). Translation and Style. Internet Publishing, PP.
98-100.

Newmark, P. (1982, 2001). Approaches to Translation. Shanghai:
Shanghai Foreign Language Education Press.

Nida, E. A. & Taber, C. R. (1974). The Theory and Practice of
Translation. Leiden: E.J. Brill.

Nida, Eugene A. (1964). Toward a Science of Translating. Leiden: E. j.

Obeidat, H. A. (1998). “Stylistic Aspects in Arabic and English
Translated Literary Texts: A Contrastive Study”. In: Meta.
Vol. Xiii, No.3, PP. 1-9.

Olivera, P. A. & Sacristan, M. (2006). Towards a critical cognitive—
pragmatic approach to gender metaphors in Advertising

Yy


https://www.researchgate.net/profile/Pedro_Fuertes-Olivera
https://www.researchgate.net/publication/248451951_Towards_a_critical_cognitive-pragmatic_approach_to_gender_metaphors_in_Advertising_English
https://www.researchgate.net/publication/248451951_Towards_a_critical_cognitive-pragmatic_approach_to_gender_metaphors_in_Advertising_English

VoYY ¢ (V) e5dl oY) suadle (YY) Aol ¢ @301 polallg olsSN (§ Bawntall Ao
English: Journal of Pragmatics, Nov1,2006, Vol 38, Issue
11.

Ray, P.S. (1962). “A Philosophy of Translation”. In: Babel. Vol. lii,
No.4, PP.182-188.

Robert, J. R. Hall. (1950). Leave Your Language Alone. USA /New
York : Linguistica.

Savory, T. (1968). The Art of Translation. London: Jonathan Cape Ltd.

Schaffner, C. (Ed.). (2000). Translation in the Global Village. Clevedon:
Multilingual Matters.

Sulaiman, S. (1999). "The Translatability Continuum in Culturally
Divergent Contexts: The Case of English and Arabic". In:
Dirasat. Special Issue, PP. 145-161.

Sulaiman. D. Musbah, (2014). Translation Theory and Practice.
University of Mosul press.

Wendland, E. R. (2000). Discourse and Style in Translation: Literary,
Multimedia and Religious Perspectives. In: Translation as
Text and Discourse. Internet Publishing, Il, PP. 1-6.

Y¢


https://www.researchgate.net/publication/248451951_Towards_a_critical_cognitive-pragmatic_approach_to_gender_metaphors_in_Advertising_English

